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Investing in Global Education is an Investment for All New Mexicans

Entrepreneurship
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Dr. Nicole Tami

Executive Director
Global Education Initiatives

In 2018, GEO ...
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3 D + Held more than 2
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new scholars
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This fall:

Received 100% on U.S. Department
of State 100-point inspection, 2nd
year in a row.

UNNM Passport I:enter
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Nominated for a National U.S. Dept. of - s fice BOOKSTORES =
State Innovation Award. X T T R

We:

Processed 1,334 passport applications.

Received 99.7% positive customer
feedback.

Generated $20,000 in new
revenue for investment in faculty
and student mobility.

Global Programs

In 2018, we...

e Hosted 139 participants for short term programs,
a 39% increase in short-term program enrollment.

e Expanded programming to off-summer cycle,
collaborations with north campus medical programs,
and more activity from Argentina in particular.

e Received an additional 100,000 Strong in the
Americas grant and 2 Fulbright programs (Argentina
and Mexico).

e Generated almost half a million -->$456,900 in
new revenue for the University.
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Implemented the International Admission Pathway Program
-- No TOEFL score required.

A 40th Anniversary Celebration was held on Sept. 19, 2018.

Launched the Community and Academic English course.

Awarded $13,051 from Consulate of Mexico in
Albugquerque to support students during the
2018 school year.

Welcomed a 3rd cohort of CELAC
English Language Fellows.
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o Implemented the Student Workshop Series.

$140,000

scholarships to
students

e (Created a special scholarship for students
studying in Mexico.

e BEA Team members presented at
NAFSA Regional, NAFSA State,
IFSA National, and NAFSA National.

730

total outbound
students

36 e (Created Instagram marketing

faculty led/group campaign and more than doubled our
. followers since January 2018.
programs with

44o students » Developed an electronic newsletter with prompts,
info and tips for students studying abroad.
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International Recruitment & Admission

In 2018, we ...

e Won the bid to host the 2020 International ACAC Conference.

e Refreshed the Undergraduate International Application for Admission.
e Maintained enrollment numbers in a difficult national enrollment climate.

o (Officially joined UNM'’s Salesforce CRM (customer relationship management)
system.

e Sent a member of the International Admission staff to the AACRAQO’s “Cuba
Educational Project “ research trip in February 2018, which led to a
collaborative presentation at the annual TAICEP conference.

Undergraduate Applications & Acceptances
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